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Look at first page  

 

Q&A 

Q: So… what’s your call to action? 

A: Well, the greatest help is to 1. Be aware of the death industry and its potential for  arguably ‘predatory’ profit 
motives given the short amount of time that grieving consumers have to arrange a funeral and that there’s no 
known price range for how much this stuƯ should cost. Funeral service purchases are very rare, it’s not like 
buying groceries or maybe even a car, where you or someone you know has at least bought or sold one a few 
times in their lives.  

I urge you to read the FTC’s 1978 report about the sales tactics and strategies funeral homes can use to boost 
profits and get consumers to spend more. Most of them (more likely corporate, investor backed ones) may 
charge more or use more of these tactics. Casket room design, subtle suggestions like your loved one deserving 
of a better (and more expensive) service or how that casket you picked could be better. Sorry, but you mix profit-
driven sales with families grieving for their loved ones that will never mortally exist again, and um….. 

So look this up “federal trade commission staƯ report on the funeral industry 1978 pdf” on google and find the 
HatiTrust website result, then click on one of the “Full View” links under the Viewability button. Or scan the QR 
code below.   

https://www.youtube.com/watch?v=xRNaqntsLPI – Here’s a video documentary in Canada on the matter.  

 

 

 

 

 

 

You can also purchase the American Way of Death by Jessica Mitford, which was published 15 years earlier then 
the above report, but also talks about how the industry is. And I don’t think it’s really changed since. Some 
people would say that companies have gotten greedier in the past many years, as consumers become less 
educated and more strapped for time.  In my opinion there hasn’t been huge changes to solve this.  

There also are various articles and writings on the matter. I think it’s still important to remember that even if 
some people perceive corporate funeral companies as bad, that, independent or locally owned homes still have 
their own profit incentives and have to manage within their market. It’s also hard to judge any company as worse 
or better than any others without some sort of collected on the ground research and data, which, does not exist 
in our area. So, I’m not a local funeral expert, but I think there are some things worth being aware of. 

Also check out Consumer Federation of America. They have a short section talking about funeral homes. 
https://consumerfed.org/funerals/ 
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I’m going to dedicate the next several pages to snippets from the old ftc report talking about funeral homes. At 
the end of these screenshots, I’ll give you the pages of interest in that report for your own reading. Yes, I know, 
this is an old report, but even since the report, in terms of only regulations; there has not been huge changes in 
the US that majorly curtail some of these tactics. This is a very special type of industry, that when combined with 
sales focused profit motives, can exploit the vulnerability of the customer both emotionally and economically.  

Just remember though, not all companies, locations, markets areas are the same. This is just a general funeral 
idea guide that could be applied to anywhere in the US. 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Page 178 (of QR Code Document) 

to add on, how much         

money do these corporate funeral companies make?                                  
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Page 179 (of QR Code Document) 
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Feel free to share this around, or, remix it.              

It's powerful information that you know people will pay attention to.                                        
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Remember to look at first page- 

 
 
Page 411 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

And look, that’s just what was from that report alone.  
 
Here’s some quotes from Final Rights: Reclaiming the American Way of Death, these pages can be found 
online on google books 
 
 
 
 
 
 
 
 
 
 
 

https://books.google.com.fj/books?id=PwzhQ38HgAgC&printsec=frontcover#v=onepage&q&f=false
Highlight

Highlight

Highlight

Highlight

Highlight

other notes I missed: Even if a home has a family name on it, it's still very possible it's been bought out and the corporate owners kept the same name to make it feel family like still.                                                                

Yes, I know, this report was decades ago, but think about it,                            

Isn't the modern world more monopolized and consolidated and richer and richer companies than ever?                                                         

 If they knew how to make money back then, why wouldn't they still know now?                                  

the core elements of a funeral and what must be done is still the same.     




